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SUMMARY

« MOOC has been nearly ubiquitous in recent discussions about online education and
distance learning.

« The year 2012: “The Year of the MOOC,” 2014: “The Year of the Corporate MOOC"

« "How may MOOCs play a role in the corporate world?”

A great opportunity for corporations to drive this relatively new learning platform and
to tailor it to meet their organizational needs

« MOOCs can expand corporate training options, offer new recruiting techniques, and
provide innovative marketing and branding channels.

 This article covers: features of MOOCs, history of the MOOC movement from
academic MOOQOCs to corporate MOOCs, possibilities for extending the MOOC format
to a corporate training and development environment



MOOCs DEFINED

« MOOC first coined by Dave Cormier and Bryan Alexander in 2008

« MOOC s distinguished into two major models: the xXMOOC and the cMOOC
(Downes, 2012; Siemens, 2012)
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PRE-MOOCs AND EARLY DEVELOPMENTS
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FROM HIGHER EDUCATION TO CORPORATE
TRAINING AND DEVELOPMENT
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Option 1: Take Advantage of Existing MOOCs to Supplement Employees’ Development
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FROM HIGHER EDUCATION TO CORPORATE
TRAINING AND DEVELOPMENT

Option 2: Develop MOOCs as an Opportunity to Market Your Company’s Offerings to
Potential Clients, Business Partners, or End Users
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FROM HIGHER EDUCATION TO CORPORATE
TRAINING AND DEVELOPMENT

Option 3: Implement “MOOC-Like” Solutions in Your Existing and Future Corporate
Training
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CONSIDERATIONS FOR BUSINESSES
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1. Is there a need?
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3. Who is the audience?
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4. Does the MOOC effectively tap into the benefits of the format?
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THE PRESENT OF ACADEMIC MOOCs AND
THE FUTURE OF CORPORATE MOOCs
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PRESENT OF ACADEMIC MOOCs AND
FUTURE OF CORPORATE MOOCs
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THE PRESENT OF ACADEMIC MOOCs AND
THE FUTURE OF CORPORATE MOOCs

3. 7| = J-L'-"n'

- MOOC Mls7|2t==2 7|8 &8 =2 e, Ehoj
s g M, QX Tal, AL, O
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(Andrade, 2016).

Create a nonlinear, user-directed design.

Introduce real-work assignments and activities.

Breathe life into the CMOOC by adding dynamic content.

Use a diversity of asset types in bite-sized chunks.
Time-box the experience.
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CONCLUSION
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